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Four Categories of CommitmentFour Categories of Commitment

Ed ti l• Educational 
Outreach

• Community Giving

• Regional 
Purchasing

• EconomicEconomic 
Development
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Ed i l O h Pl iEducational Outreach Planning

P i 2012 i t hi• Preparing summer 2012 internship program 
guidelines, needs assessment, applications
Meaningful educational experience

12‐week program: June ‐ August

Up to 15 interns

• Scholarship program
12 scholarships @$2,000



E i D l W k O T kEconomic Development Work On Track
Regional Economic Impact

• Contribute to economic 
stabilization, growth of 
four counties around Site

• Regional Planning Process
To identify, showcase counties’ 
combined strengths, 
capabilities
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Regional Planning Process ProgressingRegional Planning Process Progressing
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Regional Economic Development StrategyRegional Economic Development Strategy

• SODI economic development leads from 4• SODI, economic development leads from 4 
counties completed review in February

• Roll out schedule• Roll‐out schedule
SODI Board of Directors ‐‐ Feb 27
SSAB Environmental Cleanup & Land PreparationSSAB Environmental Cleanup & Land Preparation 
Sub‐committee – March 13 (tentative)

Select audiences in Pike, Scioto, Ross, Jackson –, , ,
March 14, 15

Ohio Valley Regional Development Commission



Regional Marketing MindsetRegional Marketing Mindset 

• Key function of South y
Central Ohio economic 
development agency

• Represent region toRepresent region to 
business decision‐
makers
B i lth t• Bring new wealth to 
region

• Internal, external ,
strategies

• Mix and balance

Infra‐metals groundbreaking in New 
Boston last fall leveraged regional 
resources from DOE, SODI



Marketing maintenance miningMarketing = maintenance, mining

• Maintain regular 
contact with firms

S i h l l• Start with local 
industrial community

• Choose small n mber of• Choose small number of 
business targets

• Disciplined diligent• Disciplined, diligent, 
appropriately forceful 
implementationimplementation



Community Commitment Plan ReportCommunity Commitment Plan Report

Q i ?Questions?

jerry.schneider@fbports.com

740.897.3486

www.fbportsmouth.com
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